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LEARNING OBJECTIVES
• Detect and manage sources of health misinformation
• Support your patients navigate health misinformation
• Recommend resources to help clinicians and patients assess the reliability of 

health information sources
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Faculty of Law and School of Public Health; and Research Director, Health Law 
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Marco Zenone
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My research can be found here. 

About Me

Research Focus: 
Health Disinformation

https://scholar.google.com/citations?user=LWv7RnkAAAAJ&hl=en


My (very brief) talk today: To discuss how cancer 
patients are advertised unproven and questionable 

cancer treatments on Google and Meta

Cancer
“Alternative Treatment”

Photo credit: Brumby, 2024 
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Google Enables Advertisers to Target the Sensitive Informational 
Search Queries of Cancer Patients

Bottom line: The content of Google searches = matched to ad keyword  
Liang et al., 2019



Advertising Alternative Cancer Treatments on Meta Social Media 
Platforms

Bottom line: The more cancer patients engage with cancer-related content = more likely to see 
alt. ads



Take Home Messages: Unproven Cancer Treatments 
are Advertised to Patients in the Online Spaces they 

Seek Information and Support

Groups at Particular Risk: Patients with Late & End 
Stage Cancers

What Needs to Happen: (1) Holding Platforms 
Accountable & (2) Active Monitoring/Debunking
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